
 

Girl Scout Make New Friends but Keep the Old Contest Terms and Conditions (November 5, 2015-

December 15, 2015) ("Official Rules") 

NO PURCHASE OR PAYMENT OF ANY KIND IS NECESSARY TO PARTICIPATE IN THE MAKE 

NEW FRIENDS BUT KEEP THE OLD PROMOTION 

1. DESCRIPTION 

Under the Girl Scout Make New Friends & Keep the Old troop contest, there are 2 ways for troops to 

earn contest entries and 2 ways for Service Units to earn contest entries. For these contests, a “girl 

member” refers to a girl ages 5-18, who is or becomes enrolled in Girl Scouts of Greater Atlanta. A 

“new troop” refers to 2 approved adult volunteers who are or become members of Girl Scouts of 

Greater Atlanta and 5 or more girl members. 

Troop Contests  

1. Existing troops (as of November 5, 2015) must have increased the amount of Girl Members by 

25% from November 5, 2014 through the end of the campaign (December 15, 2015) in order to 

receive one entry.   

a. Entries for this portion of the contest will go towards one drawing for $500. 

2. Existing troops (as of November 5, 2015) must add a minimum of one new or renewed Girl 

Member to their troop within the campaign timeframe (November 5, 2015-December 15, 2015) 

to receive an entry.  Any additional new or renewed girl member added within the timeframe 

will receive an additional entry.  One entry for each new or renewed girl. 

a. Entries for this portion of the contest will go towards one drawing for $500. 

Service Unit Contests 

3. Service Units will earn one entry for each existing troop (established as of November 5, 2015) 

that adds one new or renewed girl member during the campaign timeframe. One entry per 

troop that participates.  

4. Service Units will earn one entry for each new troop that is established during the campaign 

timeframe.  

a. Entries for the Service Unit portion of the contest will go towards one drawing for 

$1,000. 

Void where prohibited by law.  

 

 



 
2. PROMOTION DETAILS 

Girl must be registered in eBiz by the end of the campaign timeframe to qualify. Membership will be 

verified by the Council at the conclusion of the campaign.  

New and renewed girls must remain active and in the troop/Service Unit rosters for the duration of the 

2015/16 Girl Scout year.   

All new and renewed girls added within the campaign timeframe will be counted towards the troop 

participation rates for the Cookie Program beginning in January 2016.  

Should your Troop or Service Unit be selected as the winner; a valid checking account that is in good 

standing with the Council must be on file with Girl Scouts of Greater Atlanta.  Funds will be direct 

deposited into the account in the month of February 2016.To participate as a Troop, (established 

November 5, 2015 or earlier), you must increase the amount of new or renewed Girl Members by 

25% from November 5, 2014-December 15, 2015 and/or you must increase the amount of girls in 

your troop by 1 or more new or renewed Girl Members before December 15, 2015. 

To participate as a Service Unit, your troops must add at least one new or renewed Girl Member 

and/or your Service Unit must establish a new troop consisting of 2 approved adults and 5 or more 

Girl Members. 

2. CAMPAIGN TIMEFRAME 

The contest will begin November 5, 2015 and end December 15, 2015.  

Winners will be selected mid-January 2016. Funds will be distributed mid-February 2016.  

3. ELIGIBILITY 

This Promotion is open only to legal residents of the 50 United States, the District of Columbia, 

Puerto Rico, and territories served by USA Girl Scouts Overseas, where not prohibited by law, who 

are at least 18 years of age and are registered Girl Scout adult members. Employees of Girl Scouts of 

the United States of America or the Girl Scout Councils who are responsible for member recruitment 

are ineligible. 

5. GENERAL RULES AND LIMITATION OF LIABILITY/RELEASE 

Troops and Service Units agree to be bound by these Official Rules and that all decisions of the 

Sponsor are final and binding in all respects, and to release the Sponsor and its parent companies, 

subsidiaries, affiliates, directors, officers, agents, attorneys, employees, and other parties from any 

and all liability whatsoever for any claims, costs, injuries, losses, or damages of any kind (including, 

without limitation, those related to personal injury, death, damage to property, infringement of 

proprietary  

 



 
 

rights, and rights of publicity, privacy, or defamation), and attorney fees, whether or not in connection 

with litigation, including but not limited to any harm or loss caused by, contributed to, arising out of, or 

related to Troops, Service Units, or Girl Members’ participation in this Promotion. Troops and Service 

Units agree that he or she has no right to bring (and covenant not to bring) any claim, action, or 

proceeding of any kind or nature whatsoever against the Sponsor, and its parent companies, 

subsidiaries, and affiliated councils as well as its respective officers, directors, employees, and agents 

in connection with this Promotion. Troops and Service Units understand and agree that information 

submitted will be collected, stored, and used by GSGATL in the United States and that participation in 

the promotion is subject to compliance with these Terms and Conditions and all applicable local, 

state, national, and international laws, rules and regulations. 


