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of greater atlanta
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Let’s work together to
ensure your Cookie
Entrepreneur can make
this the best Cookie
Program ever!

WAYS T0 SUPPORT YOUR GIRL SCOUT

Help her dream big (but practical!) - Work with her to set goals
she can be proud of—both what she wants to learn and what she
hopes to earn.

Be her biggest cheerleader - Let her make the ask, but help open
doors by connecting her with family, friends and her community.

Go digital! - Sign her up for Digital Cookie so she can track her
goal, send emails and share her link with family and friends.

WAYS T0 SUPPORT HER TROOP

Join the conversation - Attend the troop’s family
meeting to learn the goals and find out how you
can help.

Team up with the Cookie Manager - Whether it’s
organizing forms or packing up cookies, every little
bit helps.

Be a driver - Offer transportation for cookie
pickups and deliveries.

Fr8c : .
Samoas® Tagalongs® Do-si-dos®

VarieTies
$6

Trefoils® Lemon-Ups® Adventurefuls® Exploremores™ Toffee-tastic®



THE GIRI‘ SBUUT @ GOaL SeTTING She will set goals, make plans
COOKIE PROGRAM IS to reach them, and develop confidence as she

achieves them.
THE LARGEST GIRL-LED o _
She will create a
BUSINESS IN THE WURLD. budget, take orders, handle money and gain skills
in financial literacy.
GIRLS LEARN FIVE - ) ¢
' DECISION MAKING she and her t ill
ESSENTIAL SKILLS‘ @ determine how to use thtfi:jl II;roci:al(;,drs(,)(1:(1))sfci:1ring

critical thinking and problem-solving skills.

' "i’ PEOPLE SKILLS she will develop healthy

relationship skills by interacting with and listening

SCAN ME TO WATCH A EF E to multiple customers.
PARENT OVERVIEW OF a
THE GIRL SCOUT COOKIE E—,ﬁ.ﬁi‘? AT L She will learn honesty and
PROGRAM T _ A€ 0 responsibility, reinforcing positive Girl Scout values.

CHOO0SE YOUR PaTH — THERE'S MORE THAN ONE waY TO COOKIe!

ORDER CarD DieiTaL Cookie

Initial Order Taking Jan.1- Mar. 31

Jan. 1 - Late Jan. Digital Cookie allows girls to accept orders

J - online, while learning digital marketing skills.
gi‘ilg lé:flsuest : i/ht g%orlger card Customers can order cookies to be shipped,

to collect orders in person delivered in-person, or donated to the military.

by phone, video chat, email, Girls who pair Digital Cookie with

or text. iﬁ’owg the order card sell on average 76%
. ® more boxes of cookies.

Goal Getter Order Taking f

Jan. 26 - Mar. 13

Girls continue taking traditional orders
until they have cookies in-hand.

SMILESLMILITARY € GIFT OF CaRING
A Jan.1 - Mar. 31

%} Smiles4Military allows customers to donate
' ,/ cookies to those serving in the military at

' home and abroad, using the order card, online
with Digital Cookie or at a Cookie Booth.

Cookie BOOTHS
Feb. 8 - April 30
% Cookie Booths allow girls to sell directly to



Scan the QR code
to view the amazing
cookie rewards you

can earn!

Quick tips for an amazing Cookie Program!
SOCIAL TRENDSETTER MISS QR CODE

Shine online! Share your Digital Take your QR code everywhere!
Cookie link across your favor- .| Add it to stickers, flyers, door
ite social media platforms and ') hangers, yard signs, and more—
watch the orders roll in. it’s the easiest way to turn

“maybe later” into “yes, please!”

LIGHTS. CAMERA. ACTION!

Be the star of your cookie

* MAKE CONNECTIONS

Send heartfelt, personalized
emails and texts with your business! Record a fun, creative
V  Digital Cookie link and your sales pitch video to upload to
cookie goals—people love to Digital Cookie and share via
support a cause with meaning. email or social media.

SMILESAMILITARY

Invite customers to donate $6
A /4 .
— to send cookies to the brave
y men and women serving in
our military.

NEW COOKIE!

Introduce Exploremores, our

- new rocky road-inspired cookie!
Everyone loves being the first to
try something new!

COOKIES.GIRLSCOUTSATL.ORG




E .
; l:f::y OGu;i Scout needs her Cookie Crew to reach her goals! Now
you know how to support your Girl Scout—let’s make .it fun

U . .
S rslz thl}s1 checklist (or create your own) to track your adventures
p photos as you go and share them with your troop, on

CHaLLeNGE CHECKLIST

D Help at One Booth - Show up together and cheer her
on at a troop cookie booth.

D Post on Social Media — Share her Digital Cookie link with a photo or a
short video pitch.

D Try the New Cookie — Taste test Exploremores and vote as a family on
your favorites.

N—/" D Neighborhood Sprint - Drop off 5 QR code flyers or door hangers in
your neighborhood.

D Family Film Crew — Help her record a sales pitch video and add some
fun “bloopers.”

D Cookie Road Trip - Goona family delivery run and Ah
make it a mini-celebration with music or snacks. [ —

D Design Squad - Create posters, yard signs, or door hangers together
featuring her QR code.

\

D Kindness Challenge - See how many boxes you can get customers to
donate to heroes near and far through Smiles4Military.

D Celebrate Milestones — Ring a bell, take a picture, or plan a small treat
when she reaches goals (first 10 boxes, halfway, final target).

D Cookie Business = a family affair. Level up and earn the Cookie
Entrepreneur Family Pin. Check out GirlScouts.org/entrepreneurfamily
for more details.

D Mission Complete - Wrap up the season with
2 “Cookie Party” at home—ice cream sundaes
with Girl Scout cookies as toppings!



CONVERSATION

starTeR CHEAT
SHEET

D PD)
%,% g

€6 Hi! I'm working toward earning
my [camping badge/troop trip/
service project]. Would you like
to help me reach my goal and
buy cookies?”

DiciTaL Cookie PLuG

€6 Hi! If you don’t need
cookies today, you can still
support me online. Can I
share my Digital Cookie
link with you?”

EXCITEMENT

ABOUT New Cookie

€€ Hi there! Have you heard about
our new rocky road-inspired
cookie, Exploremores? Would
you like to be one of the first
to try it?”

Starting the conversation is
often the hardest part! Use these

simple phrases to help your Girl Scout

feel confident and ready when talking to
customers. Practice these lines at home
with girls so they feel natural. You can even
make it a game—role-play as different types
of customers (super excited, unsure, in a
rush) to build confidence.

PERSONAL FavoRITE

€€ Hello! My favorite cookie is
Thin Mints. What’s yours?
Would you like to order
some today?”

~ (4 Hello! Did you know you

can donate cookies to our
military? Would you like to
help me brighten their day
with a box?

FRIENDLY §
PoLiTe CLOSER

your time! Even if you
can’t buy today, I really
appreciate your support.”




